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The National Archives



Different uses for social media

• Sharing expertise

• Promotion of events and services

• Customer service

• Providing research and guidance

• Opening up access to your collection



What’s worked for The National Archives

• Collaboration

• Sharing professional opinion

• NEW content – new files, new resources, new research

• Relevant and timely content – linked to anniversaries, 
seasonal celebrations, news topics and national days

• Twitter Q&A’s and discussions



Sharing expertise



Collaboration:	
Explore	Your	
Archive
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Relevant	and	timely	content
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Less	successful
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Benefits
• You	can	do	this	without	a	big	budget

• You	can	reach	global	audiences

• Two	way	communication	between	archivists	and	archive	users

• Allows	you	to	be	responsive

• Helps	take	your	collection	beyond	your	reading	room	and	
website

• Can	be	monitored	and	measured
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Defining	success	and	measuring	impact
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What	to	watch	out	for

• Need	to	dedicate	resource

• Privacy	and	data	protection	laws

• Need	to	know	about	any	third	party	copyright	within	your	
collection

• Potential	reputational	risks

• Users	expectations	
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World	through	a	lens
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Operation	War	Diary
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What’s	next
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In	conclusion

• There	are	a	variety	of	ways	you	can	use	social	media,	depending	
on	what	your	goals	are

• New	content	or	timely	and	relevant	content	works	well

• Images	and	videos	increase	engagement	and	sharing

• You	can	monitor	and	measure	social	media

• You	don’t	need	to	spend	money,	but	you	do	need	to	dedicate	
resource

• There’s	always	new	channels	and	new	things	to	learn
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Questions?
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